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Disclaimer

|

IMPORTANT LEGAL NOTICE

This presentation does not constitute or form part of, and should not be construed as, an offer or invitatioyuttdsnbsiteiloe ftherwise acquire, any securities of SMA Solar
Technology AG (the "Company") or any present or future subsidiary of the Company (together with the Company, tmer"SihdalGoopany part of it form the basis of, or be relied
upon in connection with, any contract to purchase or subscribe for any securities in the Company or any membeipajrtbengi#n@nshatsoever

All information contained herein has been carefully prepared. Nevertheless, we do not guarantee its accuracy amdootpietehessin shall be construed to be a representation of
such guarantee. The Company shall assume no liability for errors contained in this document, unless damage® mkycautedugteigiross negligence by the Company. Furthermore,
the Company shall assume no liability for effects of activities that evolve from the basis of data and informeatios presedéatibn.

The information contained in this presentation is subject to amendment, revision and updating, which does not amoeuiheemept by the Company. Certain statements contained in
this presentation may be statements of future expectations and otHeokarg/atdtements that are based on the mandgeuneant views and assumptions and involve known and
unknown risks and uncertainties. Actual results, performance or events may differ materially from those in sudsathtdnanisgothers, factors, changing business or other market
conditions and the prospects for growth anticipated by the management of the Company. These and other factoraffmmilthadugsetye and financial effects of the plans and

events described herein. The Company does not undertake any obligation to update or revideakigdgastatethents, wieeths a result of new information, future events or otherwise.
You should not place undue reliance on falekidg statements which speak only as of the date of this presentation.

This presentation is for information purposes only and may not be further distributed or passed on to any phagddnedseeraitthis presentation solely after prior consent of the
Company. No part of this presentation must be copied, reproduced or cited by the addressees hereof other thafofortinehptihasskeen provided to the addressee. The content of
this presentation, meaning all texts, pictures and sounds, are protected by copyright. The contained informatEhonoifstpeoperse of the Company.

This document is not an offer of securities for sale in the United States of America. Securities may not be offered or sdieiUnited States of America absent registration or

an exemption from registration under the U.S. Securities Act of 193% amended.
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Why SMA?

Becauseé

€35 years of experience
make SMA a pioneer in innovative PV and storage
system technology.

é 8 @W of SMA PV inverter power
i nstalled in over 190 c
strong market position over many years.

of SMAOG s

SMA is a leading global
specialist in PV and storage
system technology.

el GW of SMA battery i nj
ensures rounldeclock sustainable electricity supply
worldwide and makes us the global leader in batter

system technology. )
Together with our partners and

618 countries on 6 cont customers, we work to pave the

are part of the global SMA sales and service structure, way for the energy supply of
with access to all customer groups. tomorrow, today.
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SMA Has a Global Sales and Service Infrastructure with Accw
to all Customer Groups i
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AMERICAS EMEA APAC

18 GW! SMACum. Installed Base 40 GW SMACum. Installed Base 17 GW SMACumInstalled Base
12% SMA Market Share in MW 21% SMA Market Share in MW 5% SMA Market Share in MW
150+ Sales & Service Experts 310+ Sales & Service Experts 140+ Sales & Service Experts

@ Production ®
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@ Sales and Service Companies
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The SMA Portfolio CovalisPV Segmerated All Stages
of Energy Integration

solar power
Energy storage

Energy
monitoring

— — Energy
v nagement
” . | — manageme Energy market

integration

QR ST T P |

E. ennexOS SMA SP@

CROSS-SECTOR ENERGY MANAGEMENT Mare Solar Power on Trade

SMA internet portal SMA PV inverters SMA battery SMA loT platform SMA direct selling solution

inverters

»
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90% of asset owners and managers

expect ESG centered investment to grow furtl
in the next two years.

8 1% of global consumersexpect companies

they are buying from to implement environmental
programs.
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14 m|”|0n people around the globe

took to the stredtsprotest for better climate
protection on September 20, 2019.

1.https://www.nielsen.com/eu/en/insights/article/2018/globahsumeseelcompaniethatcareaboutenvironmentasues/ 8
2.https://securities.bnpparibas.com/files/live/sites/webl/files/medias/documents/esliofesigurveyen2019.pdf ESG = Environmental, socialgavernancéssues

SMA Solar Technology



https://www.nielsen.com/eu/en/insights/article/2018/global-consumers-seek-companies-that-care-about-environmental-issues/
https://securities.bnpparibas.com/files/live/sites/web/files/medias/documents/esg/esg-global-survey-en-2019.pdf

Companies Are Related to Many Stakeholder Groups W
SMA as an Example i

Current employees Managing board

. Supervisory Potentiatmployees
Executives board
Workers Direct
council neighbourhood
PartnePrograms  Competitors
EmployCay Educationahstitutions Local
Suppliers Endcustomers population

Direct customers

Consultants
Stakeholder

Auditors
Analysts Institutions
. Media
Privatnvestors -
NGOs
Locakuthorities
Institutionahvestors Politicaparties
Blogger
Locabress .
Ratingagencies Associations
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Sustainabiliy More
thana Trend

A'In response to increased public awareness,
companies from many different industries are
focusing on sustainability.

A In this respect, most solar companies focus
solely on the sustainability impact of their
products, e.g. by claiming how muchi€O
saved by operating these products.

A This is not enough. Real sustainability includes
the whole value chain and all aspects of a
company and its products.
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